COOPROUTE – Application Form

Full organisation name:
Cliquez ici pour taper du texte.

Type of Organisation
:  

☐Cooperative 

☐Other entity (i.e. association, foundation, etc.)
	Head office address: Cliquez ici pour taper du texte.

	City/County: Cliquez ici pour taper du texte.

	Postcode: Cliquez ici pour taper du texte.

	Telephone/fax: Cliquez ici pour taper du texte.

	Website: Cliquez ici pour taper du texte.


Contact person for Cooproute
:

	Family Name:
Cliquez ici pour taper du texte.

	First name: 
Cliquez ici pour taper du texte.

	Position in the organisation:
Cliquez ici pour taper du texte.

	Email:
Cliquez ici pour taper du texte.

	Skype contact details: 
Cliquez ici pour taper du texte.

	Telephone:
Cliquez ici pour taper du texte.

	Mobile phone (optional): 

Cliquez ici pour taper du texte.


PART 1 – Organisation’s profile 
	1. Please give us a description answering to the following questions: 

	a. Please give a short description about the organisation (sector, type of activity, location, number of employees, number of members, if the applicant is a cooperative, etc...). 
Cliquez ici pour taper du texte.


	b. Please specify if the organisation is located in a post-industrial, suburban or disadvantaged area (i.e. high rate of unemployment, depopulation, etc…).

Cliquez ici pour taper du texte.


	c. If the organisation is not a cooperative, could you please specify its connection with the cooperative movement?

Cliquez ici pour taper du texte.



	2. If the organisation is a cooperative, has it ever organised any tourism activities aimed to promoting cultural or industrial heritage? (Please refer to tangible/intangible examples at page 10 of the Call for applicants document)
☐yes 

☐no

If yes, could you shortly describe them with at least one concrete example and specify how many visitors were received? Please specify a   period (i.e.  xxx visitors in one day/week/year)

Cliquez ici pour taper du texte.



	3. Please give a short description about the organisation (sector, type of activity, location, number of employees, number of members, if the applicant is a cooperative, etc...).

Cliquez ici pour taper du texte.



	4. If the organisation is not a cooperative and it carries out activities promoting the history, culture and values of cooperatives, could you please describe this providing at least one concrete example? Please specify how many visitors were received in which period of time (i.e.  xxx visitors in one day/week/year)

Cliquez ici pour taper du texte.


	5. Please give us a short presentation of how you plan to develop activities in order to better exploit cultural and industrial heritage of Cooperative culture from a touristic point of view and ensure their sustainability in the next years
Cliquez ici pour taper du texte.


	6. About tourism-related facilities:

	a. How often will the organisation be able to ensure regular visits to the site? 
Cliquez ici pour taper du texte.


	b. Is the site based in an English-speaking country?
☐yes 

☐no

If no, does the person in charge of receiving tourists speak English?
☐yes 

☐no

Other languages?
☐yes 

☐no

If yes, which ones?
Cliquez ici pour taper du texte.


	c. Is the site easily accessible by public means of transport? 
☐yes

☐no
If yes, which ones? (I.e. Bus, trains etc…) 
Cliquez ici pour taper du texte.
If no, has it a good road connection or other connections?
Cliquez ici pour taper du texte.

	d. Does the site provide any facilities for tourists (i.e. exhibition areas, shops, restaurants)?
☐yes 

☐no

If yes, which ones?
Cliquez ici pour taper du texte.


	e. Is there accessibility to restaurants, shops and accommodation services in the proximity?
☐yes 

☐no

If no, which kind of facilities?
Cliquez ici pour taper du texte.


	f. Are there any parking spaces accessible for both cars and buses in the proximity?
☐yes 

☐no

	g. Is the organisation equipped to facilitate activities also for/with disabled persons?
☐yes 

☐no

If no, what limitations apply to people with disabilities?

Cliquez ici pour taper du texte.


	7. About your communication strategy:

	a. Please give a short presentation of the organisation’s communication and marketing strategy which is already used, or that could be used to reach tourists (i.e. leaflets, website, social network etc.)
Cliquez ici pour taper du texte.

	b. Have you any specific ideas in order to make your communication with tourists more effective and innovative, with regard to cooperatives’ values and how cooperatives really work? 
☐yes 

☐no 

If yes, which one?

Cliquez ici pour taper du texte.

	c. Will the organisation be available to use innovative communication such as Web 2.0 tools in order to promote Cooproute
?
☐yes 

☐no

If no, why?
Cliquez ici pour taper du texte.


	d. How could the organisation use the Cooproute’s logo and promote this itinerary
?
Cliquez ici pour taper du texte.



PART 2 – Contents of the proposal site
	1. What makes your site attractive for visitors?
Cliquez ici pour taper du texte.


	2. Why is your site representative of cooperative values and culture?
Cliquez ici pour taper du texte.


	3. How are the cooperative values of democracy and participation reflected in your way of working? Please give us at least one concrete example. 
Cliquez ici pour taper du texte.


	4. Could you give us at least one example showing your attention to community needs (e.g. vulnerable groups, environmental sustainability, etc.)?
Cliquez ici pour taper du texte.


	8. Would you say that your site offers relevant learning experiences about cooperative values, not only to visitors but also internally to its members and employees? Please give us at least one concrete example.
Cliquez ici pour taper du texte.


	9. Does your organisation employ young people aged between16 and 30?

☐yes 

☐no




	10. Does your organisation implement any specific actions of education/transmission of the cooperative culture to young people external to the cooperative movement? 
☐yes 

☐no
If yes, how many? (E.g. 3 out of 10)

Cliquez ici pour taper du texte.
If yes, please give at least one example.
Cliquez ici pour taper du texte.


PART 3 – Networking
	1. Is your organisation interested in facilitating the transfer of know-how and experiences with other European cooperatives or cooperative-related entities, in order to promote the European cultural and industrial heritage of the Cooperative Culture?

☐yes 

☐no
If yes, have you any specific idea or proposal?
Cliquez ici pour taper du texte.


	2. Is your organisation interested in creating or reinforcing a local network and partnership to facilitate the promotion of local cultural and industrial heritage (e.g. connection with academic entities and schools; public and private tourism entities; other cooperatives active in the same territory)? 
☐yes 

☐no

If yes, how?
Cliquez ici pour taper du texte.


PART 4 – Strengths and weaknesses 

	11. Please specify: 



	

	a. 3 important strengths of your site:
Cliquez ici pour taper du texte.


	b. 3 relevant weaknesses of your site:
Cliquez ici pour taper du texte.



PART 5 – Further information and remarks 
	Cliquez ici pour taper du texte.


�Applicants (only private bodies) should provide an official proof of the organisation's legal status: a copy of the VAT registration document or a copy of an official document.


� This person should speak English fluently.


�Web 2.0 describes web sites that use technology beyond the static pages and allow users to interact and collaborate with each other in a social media dialogue as creators of user-generated content in a virtual community


� Being part of the European Cultural Route of the Cooperative Culture should imply the availability to share data and information useful to the its communication strategy and development
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